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NLNG Awards TRW Consult Vendor Licence!

TRW Consult, Nigeria’s fast rising Marketing 
Communications Agency, was recently 
awarded the coveted Vendor Licence by 

Nigeria Liquified Natural Gas (NLNG) Limited. 
The licensing, which came just few weeks after 
TRW Consult marked its 8th Anniversary, 
makes the company one of NLNG’s elite service 
providers.

It will be recalled that TRW Consult was also 
signed up as a service provider by world’s lead-
ing energy company, ExxonMobil, a year ago 
after a rigorous screening and due diligence 
process.

The Chief Responsibility Officer of TRW 
Consult, Babatunde Oladele, described the 
Licence as ‘a fantastic development and another 
testament to TRW Consult’s superior service 
delivery plus commitment to excellence and best 
practices in its operations.’ He further reiterated 
that the organisation is on course to achieving its 
goal of becoming the Number One Marketing 
Communications Agency in Nigeria and Sub-
Saharan Africa.

In eight years of operations, TRW Consult is 
proud to have worked on several high profile 
projects including, World Economic Forum, 
Nigeria’s National Conference (Confab 2014), 

Federal Ministry of Finance Budget Jam, CBN 
Cashless CardExpo, YouWin [Seasons 2,3&4], 
Lagos Economic Summit [Ehingbeti], Bayelsa 
Investment & Economic Forum, Lagos Business 
School, FanMilk Nigeria, Apple and Ozone 
Cosmetics range, amongst others.
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The Ready Writers Consult Turns 8!
It was all celebrations on Friday, July 22, 2017 among members of 
the TRW Consult family as the organisation officially turned 8.
From its very humble beginnings in the Yaba 
living room of the pioneer in 2009, when the 
business started as a purely writing and edi-
torial services company, TRW Consult has 
grown into a 14-man strong team with robust 
service portfolio and diver-
s i f i e d - c u m - s p e c i a l i s e d 
offerings, operating now from 
its office situated in a serene 
neighbhourhood at Ilupeju 
Estate.

While attributing the growth 
of the organisation to God 

during the Thanksgiving session, Babatunde 
Oladele also acknowledged the help of operatives 
who have contributed immensely to the devel-
opment of the business. He further expressed 
gratitude to the organisation’s clientele, without 

whom, he emphatically 
maintained, he would not 
even be in business.

Here’s wishing the CRO 
and members of the TRW 
Consult family more 
seasons of rejoicing and 
celebration.
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Babatunde Oladele receiving the Class Award from LBsAA Vice President, Clare Omatseye

OMP 19 Wins 
LBS Alunmi 
Award for Second 
Consecutive Year!
OMP19 has again won the Lagos 
Business School Alumni Association’s 
award for the best class in the Owner-Manager 
Programme category. At a posh event held on 
July 2, 2017 in Lagos, OMP19 polled the highest 
votes to emerge the best class in its category for 
the second year running after the inaugural edi-
tion of the award which it also won last year.

OMP19 is the 19th stream of the Owner-Manager 
Programme of Lagos Business School, and the 
class coincidentally comprises 19 businessown-
ers in various sectors of the economy, of which 

Babatunde Oladele, the Chief Responsibility 
Officer of TRW Consult, is a member as well as 
Class Secretary.

The Award is given annually at the LBS Alumni 
Association’s President Dinner in recogni-
tion of the most active alumni class. OMP19 is 
renowned for its vibrancy, community devel-
opment efforts as well as its contributions to the 
LBS community.

Recent Additions to the TRW Consult Family
Henry Alabi

TRW Consult is pleased 
to announce the engage-
ment of Henry Alabi as its 
Webmaster/SEO Specialist. 
Prior to joing the TRW 
Consult Team, Henry has a 
distinguished career in web 
technologies and frameworks which includes 
but not limited to HTML5, CSS3, JavaScript, 
AngularJs, PHP, CodeIgniter, Python, MySQL 
and CMS. He has also built a reputation for him-
self as a dynamic web expert who deploys digital 
marketing savvy to meet corporate goals.

Chibuzo Onunka

B y  h i s  e n g a g e m e n t , 
Chibuzo Onunka becomes 
the Farm Supervisor at Ogidi 
Olu Farms. Chibuzo holds a 
B.Sc. in Soil Science and Land 
Management, and M.Sc. Soil 
Physics. His academic ped-
igree and experience, along with his dogged 
approach to work and willingness to improve 
professionally on a daily basis, in addition to his 
apparent team spirit make him an asset in our 
setup.
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Insights from the TRW Consult Team

As part of its commitment 
to build well-rounded 
professionals, the TRW 

Consult Team continued its 
morning pep-talks, with the 
month seeing the team dis-
cussed various topics such 
as Contentment, the ‘WH’ 
Questions, Alignment, Value, 
Humanity and Living within 
One’s Means.

On Contentment…The team dis-
cussed that human wants and 
needs are insatiable; as a result, 
there is always the need for con-
tinuous growth. However, while 
working to ensure continuous 
growth, each individual must find 
a place of contentment and learn 
to enjoy each stage of their lives.

On Asking the ‘5W and 1H’ 
Questions…The ‘what’ ‘why’ 
‘when’, ‘where’, ‘who’, and ‘how’ 
questions formed a lively discus-
sion as team members learned 
the importance of questioning 
actions, thoughts, words, deci-
sions. The team also agreed that 
of all the WH questions the most 
powerful one is the WHY question 
because finding out the motive, 
intentions or reasons often lead to 
answering all other questions.

On Alignment…Every organisa-
tion has it values, ethos, policies 
and guidelines; individuals in 
such organisation should learn 
to align with the values of the 

organisation. Also beyond been 
aligned, each individual should 
also understand himself or her-
self and should endeavour to align 
his/her goals with his/her per-
sonalities and unique attributes.

On Value…Always ask yourself if 
you are adding value where you 
are or if you are sapping virtue. 
When you are sapping virtue from 
people, they would not be happy 
to receive you or they will always 
try to avoid you. Sometimes, the 
value you think you offer may 
not be perceived as a value to the 
receiver, which is why you should 
understand what value is needed 
at every point in time and try to 
provideit.

On Humanity…Display constant 
love for humanity and try to help 
people out when they are in need. 
Remember, the change you seek 
can start from you.Even when 
other people aren’t doing the 
right thing, you should try to do 
the right thing at all times. ●

LAuGh IT Off (JOkeS ThAT WORk)

The Dentist

A dentist told a mother, 
“I’m sorry madam, 

but I’ll have to charge 
you a N75,000 for pull-
ing your boy’s tooth.”

The mother exclaimed, “N75,000! You 
said it was only N15,000!”

“Yes,” replied the dentist, “but he yelled 
so loudly that he scared four other 
patients out of the office!” ●

Social Diary

TRW Consult Holdings rejoices 
with our celebrant for the 
month of May:

Olabode Ayodele 
[Accounts/Admin 
Officer]
Our in-house Accountant-
General turned a happy 
plus one on August 9th. 
Here’s wishing Bode 
many more years of 
grace and glory.

Mr. ChiChi Okonjo  
(Publisher, Ventures Africa)
The TRW Consult Team rejoices with its 
longstanding client, mentor and friend in 
the person of Mr ChiChi Okonjo. Mr Okonjo 
is the Publisher of epoch Ventures Africa; 
Africa’s own version of Forbes.

Ventures Africa is an online platform 
for news, analysis and discussion about 
African business, policy, innovation, and 
lifestyle. Ventures Africa seeks to champion 
an evolving Africa through stories that 
explore the opportunities and complexity of 
our continent and the African Diaspora.

BiRThDAyS
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FeATuReD ClienT

Rosemary’s is a niche-focused, passion 
driven home comfort company special-
izing in soft furnishing with a deep belief 

in personal service.

Established in 2003, Rosemary’s is a closely knit 
team where everyone is involved in thinking, 
making and delivering world-standard soft fur-
nishing from an African perspective.

Rosemary’s offers the chance of creating perfect 
living spaces. Arising from our humble begin-
ning in décor advisory services, we situate our 
creativity in the context of aptness. We give full 
consideration for the function of the décor or 
item whether it is for residential or commercial 
purpose.

We know that the perfect living space differs 
by tastes, desires or expectations, but our tai-
lor-made solutions are adaptable, exquisite and 
cost effective.

We call it functional Creativity and that has 
remained our edge all these years.

Offerings
Decor Advice, Colour Scheming & Painting, 
Kidzone, Window Treatment-Curtains & Blinds, 
Furniture-Beds, Sofa, Wall Fashion Papers, 
Beddings- Sheets, Duvets, and lots more.

F o r  m o r e  i n f o r m a t i o n ,  p l e a s e  c a l l 
0 8 0 3 3 0 6 9 1 9 9 ,  0 8 1 6 1 7 6 6 1 2 2  o r  v i s i t  
http://www.rosemarysfurnishing.com

Rosemary’s Soft furnishing Limited
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FeATuReD SeRviCe

Why Social Media has Come to Stay

These days, almost everyone and every organ-
isation have a presence on the social media, 
particularly the popular ones such as Facebook, 

Twitter, Tumblr, LinkedIn, Instagram, Google+ and 
Pinterest. As at March this year, there were 1.415 
billion active users on Facebook, and 288 million 
monthly active users on Twitter. With the explosive 
youth population in Nigeria, you can imagine what 
chunk of those statistics we boast as a nation.

However, most corporate presence and iconic pres-
ence (prominent individuals) on the social media are 
a mere presence with no marked focus, strategy, or 
intent to engage the teeming online public/market. 
This conundrum is largely due to not knowing what 
it takes to maintain a vibrant online-cum-social 
media presence.

There are 4 basics to main-
taining a successful online 
and social media presence. 
They are:

1. Contents: Content is the 
backbone of social media. 
Unless you publish fresh, 
relevant information on 
a regular basis for your 
audience to consume, your 
online and social media 
platforms will not command traffic. Social media 
accounts that don’t churn out fresh contents are con-
sidered dead.

2. Engagement: the second nitty-gritty for running a 
successful online/social media campaign is audience 
engagement. Organisations and individuals who 
engage their online audience are generally seen as 
friendly and responsive plus many other positive 
perceptions, all of which translate into sales, patron-
age, goodwill, brand affiliation, loyalty and an army 
of brand ambassadors who will go to any length to 
promote/defend your name, brand, product, service 
or cause.

3. Skills: There are potpourri related skills required 
to drive a vibrant social media presence ranging from 
graphics, research, designs, backend management, 
analytics, optimisation, monitoring, etc. Not know-
ing which to deploy, when and how to deploy it or 
utilising them wrongly is a sure road to virtual coma-
tose or disaster.

4. Consistency: Knowing what to do to have a win-
ning social media presence and how to do it does not 
guarantee success unless such knowledge is backed 
by painstaking efforts and commitment to doing it 
day in, day out. Lack of consistency accounts mostly 
for the online failure of multinationals, institutions 
and public figures, who have all it takes as well 
as the budget to be vibrant and visible online, but 

whose activities there are 
whimpers.

The good news is that TRW 
Consult has all the exper-
tise, drive as well as foreign 
and local partnerships to 
run an online/social media 
campaign that will give 
you/your organisation the 
Coca Cola Effect. We are 
presently the largest content 
producers in West Africa 

and have successfully executed online projects across 
all horizons from global to national, organisational, 
iconic, and then cottage projects. Some of our port-
folios include World Economic Forum, National 
Conference 2014, FanMilk, and cottage businesses 
with a low budget.

With our new Branding & Digital Solutions Packages 
for different cadres of individuals and corporates, 
you need not worry anymore about what you are 
losing by not being visible and vibrant online.

We have branding and online/social media packages 
for individuals, organisations, public figures, multi-
nationals and public institutions.

6 | Beacon — Issue 9



TRW Consult holdings Overview
S/N Corporate Entities Descriptions Core Offerings Website

1 The Ready Writers Content & Editorial 
Company

- Research
- Content Development
- Manuscripts
- Transcribing
- Editing & Proofing

www.thereadywriters.net

2 Sons of Issachar 
Concepts

A Total Publishing 
Company

- Book Publishing
- Digital Publishing
- Book Marketing
- Idea Management
- Process Improvement

www.issacharprojects.com

3 TRW Consult Ltd Marketing 
Communications 
Agency

- Reputation Management
- Digital Marketing
- Content Marketing
- Event Marketing
- Social Media
- Publicity

www.trwconsult.com

4 Ogidi Olu Farms Cultivation, 
Processing & Exports

- Crops Cultivation
- Produce Processing
- Exports

www.ogidiolufarms.com


